
2015—2nd Annual  

Women’s Personal & Professional Growth 

Conference  

Sponsorship Opportunities: 

April 23, 2015 held at Pillsbury College, 315 S. Grove Ave. Owatonna, MN 

April 24, 2015 University of St Thomas, 2115 Summit Ave. St. Paul , MN  

For more information and to obtain a sponsorship registration form, please visit:  PillsburyCollegePrep.com 
Questions?  Please call: 507-214-2200 

Sponsorship for the 
 2nd Annual Women’s      
Personal & Professional 
Growth Conference Title Sponsor 

Transformative 
Sponsor 

Dream      
Sponsor 

Empowering  
Sponsor 

Engaged 
Sponsor 

Sponsor/Marketing 

Fee 
$5,000 $2,500 $1,500 $1,000 $500 

Logo/company name place-
ment on front panel of con-
ference flyer 

√ 
Logo top front panel.  Maxi-
mum exposure 

√ 
Large logo. Placement - front 
panel. 

√ 
Medium logo. Place-
ment - front panel. 

√ 
Small logo. Placement - 
front panel. 

√ 
Company Name 
only, Placement - 
front panel. 

VIP Sponsor with recogni-
tion at the conference. √ 

Lunch & refreshment breaks 
√ 

Lunch 
√ 

Refreshment Breaks 

    

Company logo and/or name 
will appear on: √ 

All TV commercials, 
radio, magazine and 
newspaper ads, and all 
printed event materials. 

Company name and logo 

√ 
All radio, magazine and 
newspaper ads, and all 
printed event materials. 

Company name and logo 

√ 
All magazine and 
newspaper ads, and 
all printed event 
materials. 

Company name and 
logo 

√ 
All magazine and 
newspaper ads, and 
all printed event ma-
terials. 
Company name and logo 

√ 
All printed event 
materials. 

Company name 
only 

Ability to address both     
audiences (approx. 250-600 
in attendance at each 
event).  
  

√ 
Address audiences as a 

presenter or panelist on an 
approved topic OR a 10 

minute sales/informational 
presentation or video. 

√ 
Address audiences at the 

conference lunch for 5 
minutes OR as a panelist in 

an approved program. 

√ 
Address the audiences 

at the conference for 2.5 
minutes 

    

Recognition on the confer-
ence flyer, invitation, and 
program as a Sponsor 
(approx. 30,000 distributed). 

√ 
Prime recognition on the 

top of the conference flyer 

√ 
Company Name and Logo 

√ 
Company Name and 

Logo 

√ 
Company Name and 

Logo 

√ 
Company Name 

only 

Recognition on all supporting 
websites sharing conference 
information. 

√ √ √ √ √ 

Company information 
included in gift bags to 
all attendees. 

√ √ √ √ √ 

Table for information and 
Representative of your  
company at table. 

√ 
2 reps manning the table 

√ 
2 reps manning the table 

√ 
1 rep manning the table 

√ 
Info. placed on tables for 

attendees to pick up. 

  

Complimentary VIP tickets to 
both conferences with up-
front, reserved seating 

√ 
6 Tickets 

√ 
4 Tickets 

√ 
3 Tickets 

√ 
2 Tickets 

√ 
1 Ticket 

 (1 conference only) 
Complimentary dinner/
reception with panel Q&A, 
pictures, book signing, meet 
and greet presenters at one 
of the conference reception/
dinner. 

√ 
3 guests 

√ 
2 guests 

√ 
1 guest 

    



2015—2nd Annual  

Women’s Personal & Professional Growth 

Conference  

Speakers: 

April 23, 2015 held at Pillsbury College, 315 S. Grove Ave. Owatonna, MN 

April 24, 2015 University of St Thomas, 2115 Summit Ave. St. Paul , MN  

Peggy Grande - Peggy promotes excellence in Leadership using personal experience and observations from over  a decade of working directly 
with Ronald Regan.  Taking Ronald Regan’s  leadership lessons and applying them in a non-political way to professional and personal excel-
lence.  Peggy provides meaningful, tangible educational components which add real-life value.  Her career began at Nordstrom, which provided 
an incredible foundation for customer service and diplomatically dealing with people.    After graduating from Pepperdine University Peggy was 
granted the opportunity of a lifetime to work in the Office of Ronald Regan in Los Angeles CA.  From 1989-1999 she worked closely with the 
President every day acting as the liaison between him and his staff, the public, local dignitaries and world leaders, serving as President Regan’ s 
Executive Assistant for six of those 10 years.  Peggy considers it an honor to share her experiences from the “front row seat of history” and pass 
along the leadership lessons she learned directly from Ronald Regan. 

Renee’ Strickland— Renee’ is a 5th generation Floridian and 4th generation cattle producer.   Her roots to livestock and agriculture run deep 
by being raised on a 90,000 acre cattle ranch that her father managed for 28 years which also had farming, timber, sod, hunting and other agri-
business.  She worked on the Cow Crew until she left home to attend the University of South Florida in Tampa.    After finishing school, she was 
employed on a ranch near Bradenton, Florida until moving out to Louisiana where she worked on an Arabian Horse Breeding Farm that serviced 
over 200 mares.  While out in Louisiana, she picked up a trade that would later become a very successful business for her by learning to ab-
stract land titles for oil companies.  This 24 year old business has been a large part of her ability to afford to be in the business that has always 
been near to her heart of being a cattle rancher.  She started exporting livestock in 2006 after a trip to Cuba to send Florida cattle to the island.  
In addition to exporting cattle, both dairy and beef, the business grew to include exporting, horses, sheep, goats, pigs, agricultural supplies and 
equipment to countries all over the world but especially in her backyard of the Caribbean, south and central America.  Renee’ has just been 
elected President of the Livestock Exporters Association of the US (their first female President) and chairperson of the Foreign Trade Committee 
for the Florida Cattlemen’s Association and board member of The Myakka Conservancy.  

Kim Nelson, Daisy Cakes—Kim has always had a passion for cooking.  She started cooking before most kids learned to ride a bike.  By the 
time she was 10 she had sold her very first cake, now named the Jilly Vanilly.  Kim has a lot of experience up her sleeve.  She has been in the food 
business for over 30 years.  After graduating from College she and a friend opened a catering business and then four year later Kim opened her 
first full-service restaurant.  To further spread her love of cooking she started Cooking Up a Storm that allowed her students to explore their love 
of cooking.  She taught over 300 students.  And then there was Daisy Cakes.  Daisy Cakes began in June 2009 when Kim really wanted to share 
her family cake recipes to a much larger customer base.  The cakes can be ordered online and shipped directly to the home of the consumer.  
Daisy Cakes really took off when Kim and her cakes appeared on the hit ABC show “Shark Tank”.  Since then her business has really boomed.   
Kim continues to inspire individuals with her passion for cooking and her sentiments on life and business.  She says, “Never give up.  I have never 
given up in this.” 

Lisa Schalk, “The Oprah Effect” - Lisa Schalk, founder and co-owner of Toffee to   Go, has grown her company from a secret family recipe to 
a thriving business. As a stay at home mom on a tight budget, Lisa began making toffee out of her kitchen and selling to family and friends.   
Now over 40 employees strong, and with nationwide recognition they are the go-to Toffee for locals and celebrities alike. Their handmade 
toffee has been honored as "Best Chocolates", "Best Candies", "Best Desserts", and earned them favored status from the editors of Fancy Food 
Magazine and celebrity wedding and event planner, Colin Cowie.  A longtime dream for Lisa came true in 2013 when Toffee to Go was chosen as 
one of Oprah’s Favorite Things in the December issue of O, The Oprah Magazine and later featured on Good Morning America!  See how this 
company is making a name for themselves world wide!  Toffee to Go is Lisa’s “sweet” story of success!  Lisa will be covering, growing a business 
from a local to nationwide name, building an in-house manufacturing  company, what growth comes from “The Oprah Effect” and how to grow 
fast, how to grab the attention of powerful influencers, the power of intention and envisioning and, Managing a seasonal business. 

Denise Glass—Marketing Guru—Social Butterfly – doesn’t sound like an executive title but this title is more about personality than a reflec-
tion of responsibilities.  Denise Glass - aka Social Butterfly - is a hard driving Freehold, New Jersey native who can recite the words to every 
Bruce Springsteen song, knows the value of networking and social media and who expects to create opportunities for her clients through tradi-
tional and non-traditional mediums.  Ask any client of hers and they’ll tell you – there’s not a minute that goes by that Denise is not pushing, 
creating, and marketing her clients products or services.  Having experience as a successful entrepreneur herself, Denise transitioned into a 
corporate role as VP Marketing and Advertising for a multinational organization before moving into the role of VP of Sensory 5 a Marketing and 
Advertising Agency eight years ago.  Since joining Sensory 5,  she is now the company President and has led the agency through double digit 
growth for 4 consecutive years.  Even more impressive she has helped her clients achieve equal or even better growth with their companies.  
Denise brings the experience of operations, marketing and advertising strategies, creative thinking, and execution of all these on both a local 
and national level.  She understands the stress small business owners face and she understands what it takes to get to and keep the number 
one spot for larger enterprises. Whether it’s a new logo, packaging, collateral, branding, ad campaigns, social media strategies, public relations 
or a new or updated website, Denise and her agency Sensory 5 make sure their clients stand out from the crowd to achieve their expected 

                    success.  Denise helped Toffee to Go with the marketing and branding that helped get them noticed by Oprah and celebrities.  

Kay Wallerich — Kay brings 20 years of legal experi-
ence in business and employment law.  She has worked 
with successful business owners and HR professionals 
in business and succession planning, talent manage-
ment, and employee disputes.  Kay will be speaking on 
personal branding in a man’s world and effective lead-
ership styles that work as well as performance manage-
ment and coaching.  Kay is an Assistant Professor of 
Business Law at MSU, Mankato and owns  Wallerich 
Consulting, LLC. 

Vonda White, Master of Ceremony, Owner of Pillsbury 
College—Vonda White is founder and Executive Director of 
Camp Pillsbury and Pillsbury College Prep and Camp.  A successful 
entrepreneur, Vonda has received several awards for her efforts 
in small business.  Vonda purchased the vacant Pillsbury Baptist 
Bible College Campus and reopened it to launch a remarkable 
and unique sleep away summer camp and a boarding school.  
Camp Pillsbury opened June 15, 2014 and Pillsbury College Prep’s 
Grand Opening is September 2015.  Vonda offers ideas through-
out the day as M.C. on how to help you achieve success in your 

             work and in life.    

For more information and to obtain a sponsorship registration form, please visit:  PillsburyCollegePrep.com 
Questions?  Please call: 507-214-2200 


